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Does Intergroup Contact on Social Media Change Intergroup
Attitudes? An Experimental Evidence from Instagram

Georg Voronin
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Virtual Influencer
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lkea turned a virtual influencer into a physical ad
installation

Imma stopped by a store in Harajuku

. The rise of virtual influencers and what that
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i means for fashion

Lil Miquela Joins Steve Aoki, Millie Bobby
Brown and Ninja in New Samsung Global
Campaign
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What is a Virtual Influencer?

= Avirtualinfluencer (VI) is a computer-generated 3D social media character

that looks human or non-human-like, that has been created for a specific
purpose (Hofeditz et al.,, 2022)

Vls are in most cases created and controlled by humans, but can also be
managed with the help of Ais (Robinson, 2020)
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Intergroup Contact Theory

= Intergroup contact improves intergroup relations (Allport, 1954).

= Pettigrew and Tropp (2006) review 515 studies demonstrating the positive
relationship.

Intergroup
Contact

Intergroup
Relations

Y

(+)
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Prior Research — Indirect Intergroup Contact

Intergroup Contact

/ Allport (1954) \

Direct Contact Indirect Contact
Imaginary Contact E-Contact Para-social Contact
Crisp and Turner (2009) White and Abu-Rayya (2012) Schiappa et al. (2005)
Mentally simulating Interacting with One-sided relation to
positive interactions with out-group members media characters from an
out-group members. through chat. out-group.
Vicarious Contact Extended Contact
Mazziotta et al. (2011) Wright et al. (1997)
Observing interactions Knowing someone from the
between an in-group in-group who is in contact
member with a member with an out-group member.

of the out-group.
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Current Research — Social Media Intergroup Contact (SMIC)

Intergroup Contact
Allport (1954)

Direct Contact Indirect Contact
I
Social Media Intergroup Contact

Vicarious Contact

. Mazziotta et al. (2011) .
Imaginary Contact Para-social Contact
Crisp and Turner (2009) Schiappa et al. (2005)

Extended Contact
Wright et al. (1997)

E-Contact
White and Abu-Rayya (2012)
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Research Question

How does SMIC with Vls influence intergroup relations of the German majority
towards individuals with a Middle Eastern ethnic background in Germany?
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Stereotype Content Model

(Fiske et al., 2002)
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BIAS Map
(Cuddy et al., 2007)
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People of Middle Eastern Ethnic Origin in Germany

(Ashbrock, 2010)
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Cognition Hypotheses

Warmth
x

people of Middle Eastern
ethnic origin
(]

(+)

Competence
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Hi1a: SMIC increases perceived
warmth of people of Middle
Eastern ethnic origin in Germany.

Hab: SMICincreases perceived

competence of people of Middle
Fastern ethnic origin in Germany.
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Attitude Hypotheses

= H2a: SMIC increases admiration
| (0) (+) towards people of Middle Eastern
Pity Admiration

ethnic origin in Germany.
NS : /
= H2b: SMIC decreases contempt

£ | towards people of Middle Eastern
2 " ncongn ethnic origin in Germany.
[ ]
/ N\ = H2c: SMIC decreases anxiety towards
C°"(t_e)mpt E?;’)V people of Middle Eastern ethnic origin
S in Germany.
Competence
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Behavior Tendencies Hypotheses

A (+)
Assist

Exclude €—
( ) people of Middle Eastern

ethnic origin

[ ]
Attack
)

Warmth

—— Cooperate

(+)

Competence

v
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H3a: SMIC increases assistance towards
people of Middle Eastern ethnic origin
In Germany.

H3b: SMIC increases cooperation with
people of Middle Eastern ethnic origin
In Germany.

H3c: SMIC decreases attack towards
people of Middle Eastern ethnic origin
In Germany.

H3d: SMIC decreases exclusion of
people of Middle Eastern ethnic origin
In Germany.

11.10.24



AVers;s.
SISy,

: [ ]
= @@@ University of Potsdam _—
. J‘qlam

Method

226 non-migrant German Instagram users recruited through Prolific.

In 2 (German vs. Middle Eastern) x 2 (male vs. female) between-subjects design created
by conducting 5 pre-tests.
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Procedure

Pre-experimental stage Experimental stage Post-experimental stage

——

Day 1: Follow back & Post Day 3: Post Unfollow
| | 1 ]
I T
Questionnaire 1 Follow the Questionnaire 2 Unfollow
(pre-contact) profile (post-contact) the profile
Demographic  Control )
T Age * Incgroup Control Affect Behavior
o Cendar |dentity * Interaction * Admiration ¢ Assist
* Education * Egalitarianism Subsequent e : En(vy : :nack Subsequent
* Occupation * Prior Contact request Cognition 2 ooperate request
* Political * Warmth * Contempt * Exclude
stance + Competence
S . . ’ Intergroup
6 Interaction with the profile and its content Anxiety
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Behavior Tendencies

Assist Attack Cooperate Exclude
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Intergroup Anxiety
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Analysis of Covariance

Dependent Variable B Sig. Partial Eta Effect Size
Squared

Warmth 0.50 <.001%** 071" moderate
Competence 0.40 .002** 045" small
Admiration 0.37 .005** .036" small
Envy 0.28 047%* .018" small

Pity 0.17 181 .008 no effect
Contempt -0.36 .018* .026% small
Assist 0.23 044* .019* small
Attack -0.44 .003** 041" small
Cooperate 0.19 .087 014" small
Exclude -0.31 .015* .028* small
Intergroup Anxiety -0.75 <.001%** 183" large

Note. *p <.05. **p < .01. ***p < .001.
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Hypotheses

= Haa: SMIC increases perceived warmth. v/

= Hab: SMIC increases perceived competence. v/
= H2a: SMIC increases admiration. v/

= Hab: SMIC decreases contempt. v/

= Hac: SMIC decreases anxiety. v/

= H3a: SMIC increases assistance. v/

= H3b: SMIC increases cooperation. X

= H3c: SMIC decreases attack. v/

= H3d: SMIC decreases exclusion. v/
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Implications

= Validates social media intergroup contact.

= Highlights potential of social media platforms in improving intergroup
relations.

= Platform providers could adjust algorithms to promote diverse interactions
and minimize echo chambers.

= Highlights the need of socially responsible digital platforms to policy
makers.
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av

oo ers,',e.}
]
@l University of Potsdam _—

°
>,
. S
4

Limitations and Future Research

= Lacks long-term effects of SMIC and effects on minority group.

= [ow interaction, so the real-world effects of SMIC may exceed the results
of this study.

= Encourages future studies to examine SMIC in different regions and
outgroups.

= Examine minority perceptions and extend study duration to assess long-
term effects.
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